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Example: Digital Marketing Content OnDemand Campaign | 
Frontline Workers

Campaign-in-a-Box
Discover partner-ready marketing assets that align to mainstream solution plays.

Show customers how they 

can leverage social media 

to grab attention.

Campaign-in-a-Box digital tools

Digital Marketing Content 

(DMC)

Partner Marketing Center

(PMC)

What is it?

Deploy 6–12-week 

automated digital marketing 

campaigns. Deliver weekly 

content with nurture 

prospects or acquire new 

customers

Provide Microsoft branded 

and approved assets aligned 

to cloud solution areas with 

deeper customization

What's the 

difference?

Automated campaign 

delivery
Highly customizable assets

What level of 

customization 

does it offer?

You can insert your logo and 

co-brand with Microsoft

You can insert your logo, 

branding/colors, and value 

prop/solution

Is there a 

cost?
No, it's free No, it's free

Build awareness Acquire leads Nurture opportunities

Capture new leads using 

our ready-made materials.

Use emails to pitch 

opportunities that align 

with your customers' 

journey.

Available assets: Pitch decks, to-customer videos, infographics, gated social image, thought 

leadership, gated e-book or white paper, to-customer email, to-customer social, and blog 

texts. Partner video training, sales and execution guides, and educational resources.

https://dmc.partner.microsoft.com/digital-marketing-campaigns
https://dmc.partner.microsoft.com/digital-marketing-campaigns


Leverage Campaign-in-a-Box in DMC:

Connect with customers and generate demand 

with always-on marketing content delivered to you 

in weekly campaigns.

DMC is an automated platform that works best for 

partners who want to capture new leads and save 

time.

Digital Marketing Content OnDemand (DMC)

Digital Marketing Content OnDemand (DMC)

Add your information and launch.

https://dmc.partner.microsoft.com/dashboard


Digital Marketing Content OnDemand (DMC)

Campaigns available

Digital Marketing 

Content OnDemand 

provides a

catalog of campaigns for 

you to explore.

Search by product areas or by 

alphabetical order. You also have 

the option to filter them using 

status, business type, language, 

Microsoft products, and solution 

areas in the dropdown menu.

Languages (with codes)

English: en-us

German: de-de

Spanish: es-LATAM

Italian: it-it

French: fr-fr

Russian: ru-ru

Japanese: ja-jp

Chinese (simplified): zh-cn

Chinese (traditional): zh-tw

Korean: ko-kr

Turkish: tr-tr

Portuguese: pt-br

Solution areas

Data and AI (Azure)

Infrastructure (Azure)

Digital and App Innovation (Azure)

Business Applications

Modern Work

Security

https://dmc.partner.microsoft.com/explore/product-areas


Discover what's in a campaign

Content for you includes materials for you to 

explore and learn from, such as:

• Pitch decks.

• Sales guides.

• Playbooks.

• Training and additional guidance.

Once you chose a campaign, you’ll 

find content for you and content to share 

every week.



Chose Where & When

You can determine where and when each asset 

will be shared and customize the pre-written 

copy. 

Content to share is ready to be posted on 

social media and blogs and sent via email.



Add Your Own Content

The "Add new content" button allows you to include 

your own materials in a campaign. This feature is 

useful for adding your case studies, website links, 

blog articles, and more.

To add content to a specific week, click the plus sign 

(+) in the "Content to share" section To add content 

to a specific week, click the plus sign (+) in the 

"Content to share" section



Add Your Own Content

Complete the fields shown

1. Add a content title.

2. Select the asset alias you want to upload 

from the dropdown list.

3. Select the asset type you want to upload 

from the dropdown list.

4. Upload a file or insert an URL in the 

content location field.

5. Add your asset thumbnail (a 1000×1000-

pixel image) to show a preview of your 

asset when it's shared.

6. Choose the day you want your asset to 

post.

7. Add short-, medium-, and long-message 

copy posts.

8. Click on "create".



Co-brand and 

customize
Once you set up the campaign, you'll find 

content for you and content to share 

every week.

Use PNG files with transparent 

background adapted for light 

and other for dark color asset 

background that range from 

1080 ×1080 px to 

2480 × 2480 px in size.​

Once you update your profile, 

the platform will automatically 

populate your partner logo and company 

name across all the 

documents that can be co-branded.

Please verify that the logos you added to 

DMC meet the color and sizing required.



Co-brand and 

customize

Most assets are ready to share, but

some others, such as pitch decks and 

Outlook File Templates (OFTs) in the content 

for you section, are customizable. 

When you download the customizable asset 

you want, you can add your value prop 

messages and your organization's branding.



How to sign up

1. Visit the onboarding page and sign up 

using your Partner Center credentials.

2. Click on the "get started" button.

https://dmc.partner.microsoft.com/onboarding


Complete your profile

3. Select the business types you're

interested in targeting, and click "next" to 

continue.

4. Choose the Microsoft topics you 

want and click "next" to continue.



Complete your profile

5. Click "subscribe" on the Microsoft 

product areas applicable to your business, 

and on "next" to continue.

6. Update your contact information,

and add logos and a banner to ensure 

your content is customized.

7. Choose whether you want to receive 

weekly update emails.



Link your networks

1. Access "manage networks" by 

clicking on the icon containing your 

initials or go to this link.

https://dmc.partner.microsoft.com/account/networks


Link your networks

2. Select the networks you want and 

click on the blue "connect" button for 

each.

3. Sign in and authorize each of the

selected accounts.



Add your email contact lists

1. Add or modify lists by clicking the icon

with your initials and select "manage

contacts" or use this link.

https://dmc.partner.microsoft.com/contact-list


What is Cloud Ascent
CloudAscent uses machine learning on your sales and data sources to highlight new opportunities and generate 
fresh customer propensity reports monthly.

Learn more at http://aka.ms/CloudAscent

Get data-driven insights into your existing 
customer base.
High-propensity customers you’ve transacted 
with will appear in your report.

Target segments and pull contact data
Filter your downloaded reports to 
target segments and merge with your CRM 
contact information.



Logging in to Cloud Ascent

1. Navigate to https://partner.microsoft.com/

2. Sign In using your company email and select the 

main menu tool bar  -> Insights

3. Once logged in, Navigate to the 
Customer Opportunities tab under the Insights Menu

Note: In order to see the Customer opportunities tab, 
you’ll need to have the Executive Report Viewer 
Role in Partner Center

https://partner.microsoft.com/


Cloud Ascent: How to see Customer Propensity

1. Navigate to the Download Reports Tab.
You’ll need to download D365, M365, Azure, and 

renewals individually to see product propensity 

recommendations and Solution Plays for your 
customers.

2. Select the “Generate” Button to create the 
report.  
To download multiple reports change the report 
type using the “Select Report Type” Dropdown 
(shown right).  All CloudAscent Propensity data can 
be identified by the “CloudAscent - …” title.



Cloud Ascent: How to see Customer Propensity

3. Click the download button to download the 

report. Click “Open File” from the Edge 

download ribbon.

4.Open the file with Excel, each download 
starts with your Partner MPN ID/Name, 
followed by your Customer firmographics Data, 
and propensity recommendations.



Manipulate the report for usage in DMC

1. Find the column for your cluster and filter on 

‘Evaluate’ and ‘Nurture’ values. ‘Act Now’ 

customers are showing the highest propensity 

should be targeted for sales.

2. Find the solution play columns, and select 
the one that you would like to leverage in 
DMC. Filter on ‘Yes’ to see what customers are 
eligible for this Solution play



Get ready to launch

1. Go to DMC. In the top menu, select 

"social marketing campaigns." 

You can also use this link.

2. Click on "view all" to see the materials 

available. Once there, go to the main tab 

and select "campaigns.“

https://dmc.partner.microsoft.com/digital-marketing-campaigns


Get ready to launch

3. To preview the content, choose the 

campaign you want to launch, then click 

on the "view campaign" button.

4. Select "start campaign" to launch.



Set up your campaigns
Chapter 2

1. To start, select "automatic" or 

"manual" and click on "next."

2. Choose your preferred social media profile 

and account and click "confirm.“

3. Choose an email platform (MailChimp, 

Outlook, or Gmail) and click "next."

In many DMC campaigns, you may find an execution guide in the week 

1 "content for you" section to learn how the campaign works, who to 

target, and how to close the sale.



4. Select "contacts" to share the

campaign and click on "confirm."

You can review your contact lists here.

5. Click "next" to complete the setup

and "start campaign" to launch.

6. The "start campaign" button will 

become "manage campaign" after 

setup. Click it to cancel at any time.

Set up your campaigns

https://dmc.partner.microsoft.com/contact-list


Make sure that prospects have opted-in to hearing from you Make sure you review and monitor unsubscribes

Don't add contacts that have already unsubscribed or opted out from your communications

Email Opt Outs

Unsubscribed contacts are 

automatically removed 

from your account's email 

lists and added to the opt-

out list.

You'll want to review this 

list regularly to avoid 

adding previously 

unsubscribed contacts.

https://dmc.partner.microsoft.com/contact-list/opt-outs
https://dmc.partner.microsoft.com/contact-list/opt-outs


Partner Marketing Center (PMC)

Deploy campaigns using your own 

tools and get the content you need.

All assets within a PMC 

campaign collection can be 

downloaded and customised 

with your logos and value proposition messages.



Discover the solution areas

Solution areas on PMC:

• Data and AI (Azure)

• Infrastructure (Azure)

• Digital and App Innovation (Azure)

• Business Applications

• Modern Work

• Security

Visit here.

• Choose campaign content by solution area.

• Foster new pipelines across all partner segments.

• Explore industry-aligned campaigns.

https://partner.microsoft.com/en-us/solutions/go-to-market


Leveraging Campaign-in-a-Box in PMC

Accelerate your time to market and amplify 

offers to the customers you most want to engage with 

this tool's robust collection.

PMC works best for partners who want to ramp up 

marketing resources and distinguish their Microsoft 

offerings.

Partner Marketing Center (PMC)

Customizing your assets

The campaign assets in the collections are templates that require partner customization. Each asset has instructions for modifications that let you make it your 

own: brand font, logo, and colors, solution value proposition and details, call to action and company contact information.

https://partner.microsoft.com/en-US/asset#/?type=marketing-campaigns


1. Go to PMC and sign in with your credentials.

Explore campaigns on PMC

https://partner.microsoft.com/en-us/solutions/go-to-market


2. Select the solution area you're 

interested in 

3. Choose a campaign; Explore the 

execution guide and download the assets

Explore campaigns on PMC



In it, you'll find:

• Campaign overview​.

• Messaging framework and 

target audience.​

• Detailed instructions to 

customize assets.​

• Campaign checklists and 

timeline.

• Recommended 

campaign journey and 

asset library.

An execution guide is a 

document that explains 

how to run a campaign.

Understand the execution guide



Demand Generation Campaign Journey 
Sequence your campaign with the following marketing touchpoints, using templates in the asset library.

1. PROMOTION 2. ACQUISITION 3. CONSIDERATION 4. DECISION

The hero asset (infographic) is promoted to 

target audiences via social and display ads. 

Promo emails are sent to existing known 

contacts. 

Visitors who engage with the Work Trend Index special report will receive a multi-email nurture 

series, surfacing mid-funnel assets to enhance consideration. As they progress through the 

nurture campaign and show behavioral indicators, they are qualified for a Copilot for Microsoft 

365 Workshop.

Leads pass to sales following nurture and 

qualification. Leads will engage via a Copilot for 

Microsoft 365 Workshop that consists of a 

readiness assessment to ensure technical 

requirements are met, and an envisioning 

session to identify use cases that facilitate the 

creation of an implementation plan.

Send to existing known 
contacts to capture 
interest and promote the 
hero asset.

Promo email

Paid and organic social 
ads drive traffic to the 
hero asset.​

Paid/Organic 

Social Ad

Static banners generate and 
drive traffic to the hero 
asset.​

Static Banner

What Can Copilot’s

Earliest Users Teach Us About

Generative AI at Work?

Work Trend Index Special 

Report: What Can Copilot’s 

Earliest Users Teach Us About 

Generative AI at Work?

Copilot for Microsoft 365 Adoption Hub

Email nurture series

Email #1

Yes
No

Contact sales

Email #2

Yes

No

Contact sales

Email #3

Yes
Contact sales

Unlock the Full Potential of Copilot for 

Microsoft 365 with [Partner Name]

CTA: Prompt Ingredients One Pager

Get your organization AI-ready

(CTA Copilot for Microsoft 365 Adoption Hub

Embrace the AI-powered future of work

(CTA: download Infographic)
Sales handoff

Copilot for 

Microsoft 365 

Workshop Link

Partner To 

Customer Pitch 

Deck

Training/Partner Development

Infographic and One-pagersApp Specific (Word, PowerPoint, Excel and Outlook) 

Animated GIF Social Ads

Email #4

Yes

Get the most out of Copilot for Microsoft 365: 

Prompting and Dos and Don’ts

CTA: Prompting Do’s and Don’ts One Pager

Email #5

Yes

Copilot for Microsoft 365 Workshop 

Invitation

Copilot for Microsoft 365 Partner Opportunities

Copilot for Microsoft 365 Partner Selling Guide

Copilot for Microsoft 365 Customer Scenario 

Library

Contact sales

Contact sales

No

No

https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://adoption.microsoft.com/en-us/copilot/
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1


Copilot in PowerPoint

Use this PowerPoint deck as a template to 

create a custom piece for your brand by 

adding your logo, fonts, colors, and content.

Yellow highlights in the template indicate the areas where text 

or graphics should be customized for your brand.

Update the yellow-highlighted text with your 

brand-specific copy. Match the surrounding type 

color by removing the yellow highlight treatment. 

Adjust the size and display of your fonts to fit the 

template

2

Add your custom logo and icons to the slides and 

slide master. You may change the image to best 

represent your brand/targeting. If you choose to 

use the included images, images included in this 

template must remain for use exclusively in this 

template, must not be altered or used elsewhere.

3

Save your final art. Name your file and choose the file 

destination. Delete the off-slide instructions and any 

remaining highlighting and use the File pulldown menu to 

select Export to create an Animated GIF. 

4

Customize your brand fonts and colors in 

the Slide Master
1

Placeholder Logo

Turn your ideas 
into stunning 
presentations



Customizing your emails

1
Replace logo placeholders with your own 

corporate logo. Ensure your logo is 120% the size of 

the Microsoft 365 logo per Microsoft’s Partner 

Brand Guidelines.

2

Replace the template font with your brand font, matching 

weights. (Note that font type sizes vary and you may need to adjust your 

size to fit). Banner and footer overlays can also be adjusted to fit your 

brand imagery/colors. Images included in this template must remain for 

use exclusively in this template, must not be altered or used 

elsewhere.

3

Add recipient name. 

4 Add your contact details, CTA, and applicable 

links.

5 Insert sender’s signature, and your own 

copyright information, company info, and links 

to privacy policy and unsubscribe options.



Have questions?

Click here to review the most popular questions

regarding the DMC platform.

You can also contact the Digital Marketing 

Content OnDemand support team at 

DMCSup@microsoft.com

DMC assets

Go here to explore resources that provide deeper

insights on platform functionalities.

Sign up for our weekly email updates on your

profile page. Just click on "edit" and turn on the

"receive weekly update emails" toggle.

Need more help?

PMC assets

Review the Microsoft Partner-Led Marketing 

Guidelines to better understand the use of the 

brand assets.

Discover additional documentation to learn more 

on how to make the best out of your business 

relationships.

https://dmc.partner.microsoft.com/support/digital-marketing-campaigns/faqs
mailto:DMCSup@microsoft.com
https://dmc.partner.microsoft.com/support/digital-marketing-campaigns/resources
https://dmc.partner.microsoft.com/account/profiles
https://aka.ms/Microsoft-Partner-Led-Marketing-Guidelines
https://aka.ms/Microsoft-Partner-Led-Marketing-Guidelines
https://learn.microsoft.com/en-us/partner-center/
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