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Campaign-in-a-Box

Discover partner-ready marketing assets that align to mainstream solution plays.

Campaign-in-a-Box digital tools

Deploy 6-12-week
automated digital marketing
campaigns. Deliver weekly

Provide Microsoft branded
and approved assets aligned
to cloud solution areas with

N
L content with nurture
prospects or acquire new deeper customization
customers
What's the Automated campaign Highly customizable assets

difference? delivery

You can insert your logo,
branding/colors, and value
prop/solution

What level of
customization
does it offer?

You can insert your logo and
co-brand with Microsoft

Is there a No, it's free

cost?

No, it's free

B

Example: Digital Marketing Content OnDemand Campaign |

Frontline Workers

Acquire leads Nurture opportunities

Show customers how they
can leverage social media
to grab attention.

Capture new leads using
our ready-made materials.
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Use emails to pitch
opportunities that align
with your customers'
journey.
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Available assets: Pitch decks, to-customer videos, infographics, gated social image, thought
leadership, gated e-book or white paper, to-customer email, to-customer social, and blog
texts. Partner video training, sales and execution guides, and educational resources.



https://dmc.partner.microsoft.com/digital-marketing-campaigns
https://dmc.partner.microsoft.com/digital-marketing-campaigns

Leverage Campaign-in-

Digital Marketing Content OnDemand (DMC)
Add your information and launch.

Connect with customers and generate demand
with always-on marketing content delivered to you
in weekly campaigns.

DMC is an automated platform that works best for
partners who want to capture new leads and save
time.

Digital Marketing Content OnDemand (DMCQC)



https://dmc.partner.microsoft.com/dashboard

Campaigns available

Digital Marketing Content OnDemand (DMC)

Digital Marketng Centent OnDamand

Social Marketing
Campaigns

Faemel genealion el culumelwd oools
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Go Big with Hybrid Work - NEW L
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Digital Marketing
Content OnDemand
provides a

catalog of campaigns for
you to explore.

Search by product areas or by
alphabetical order. You also have
the option to filter them using
status, business type, language,
Microsoft products, and solution
areas in the dropdown menu.

Languages (with codes)
English: en-us

German: de-de

Spanish: es-LATAM

Italian: it-it

French: fr-fr

Russian: ru-ru

Japanese: ja-jp

Chinese (simplified): zh-cn
Chinese (traditional): zh-tw
Korean: ko-kr

Turkish: tr-tr

Portuguese: pt-br

Solution areas

Data and Al (Azure)

Infrastructure (Azure)

Digital and App Innovation (Azure)
Business Applications

Modern Work

Security



https://dmc.partner.microsoft.com/explore/product-areas
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Discover what's in a campaign

Week 1 - Introduction to Microsoft Teams Eszsntials R
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Content for you

Content for you includes materials for you to
explore and learn from, such as:

Pitch decks.

Sales guides.

Playbooks.

Training and additional guidance.

Fricany ught
leadership/Blog

Content to share

Cobrandod Lobranded

_|_

Add new content Monday - Gated social Tucsday - Thaoasght Wadnesday - Inf
image leadership/Blog




Chose Where & When

LOontent 1or you

Select your networ ba post b

fAvEingelth BV

Facebaok:

Plicrasite: Content to share
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Add new content

Week 3 - Acklress customer needs with an evolving Aczure Al partdobo

Week 4 - Haness the hituee of procuctmty, crsatvty, sl response with Al

Content to share is ready to be posted on You can determine where and when each asset
social media and blogs and sent via email. will be shared and customize the pre-written

copy.




Add Your Own Content

To add content to a spedific week, dick
the plus sign (+) in the "Content to share®
section and complete the fields shown

Monday - Phich deck
{tsmpiane for cortomason)

Content to share

ﬁ
Wadnesibay - Thought Thinrscay - Gatest sBook o
IeatownsdipRiag it e

Weak 2 - Lowevuge truchwarttny AL dasiywd vith responsioie posdaples o mingd Comeleted

Week 3 - Address cuntomer nesch with an svcdiing Azure A portioho

Week 4 - Harmeas the future of prodoc oty ceatnaty, seed responses wath Al

Week 5 Stay campetitive with Al capioss for dewalopers

Week 6 - Lead the Al s with Mool

The "Add new content" button allows you to include
your own materials in a campaign. This feature is
useful for adding your case studies, website links,
blog articles, and more.

To add content to a specific week, click the plus sign
(+) in the "Content to share" section To add content
to a specific week, click the plus sign (+) in the
"Content to share" section




Add Your Own Content

© Add content
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4. Upload a file or insert an URL in
the content location field.
5. Add your asset thurmbnail (a
1000 1000-pixel image) to show
[E I ——— a preview of your asset when it's
shared.
6. Choose the day you want your
asset to post.
7. Add short-, medium-, and
[respr— long-message copy posts.
Bid=n= =

&

Complete the fields shown

1. Add a content title.

2. Select the asset alias you want to upload
from the dropdown list.

3. Select the asset type you want to upload
from the dropdown list.

4. Upload a file or insert an URL in the
content location field.

5. Add your asset thumbnail (a 1000x1000-
pixel image) to show a preview of your
asset when it's shared.

6. Choose the day you want your asset to
post.

7. Add short-, medium-, and long-message
copy posts.

8. Click on "create".




Profile

Co-bran il
custor

Microsite

Once you update your profile,

the platform will automatically

populate your partner logo and company
name across all the

documents that can be co-branded.

Please verify that the logos you added to
DMC meet the color and sizing required.

Light logo® Dark

@ntoso

Partner Badge ®

BE Microsoft

Pkt
ezl

Microsoft
About us

Our mission is to empowel
(‘IU}J'\‘/&NI‘II] on the anet

believe technology can an
good and that meaningful
contribute to a brighter we

ways

@ntoso

logo®

Use PNG files with transparent
background adapted for light
and other for dark color asset
background that range from
1080 %1080 px to

2480 x 2480 px in size.

m MWicrosoft

Lead the way

in the era of
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bzl

Most assets are ready to share, but

some others, such as pitch decks and
Outlook File Templates (OFTs) in the content
for you section, are customizable.

0] ch deck

oncla 4 ‘Wednesdsy - Sales Guide or
[Ramaplata tar oustamization)

Haktha Card

When you download the customizable asset
you want, you can add your value prop
messages and your organization's branding.

Content to share

+

Acdd new content Tismbay  Inlengiapihic

‘Wednesday - Thought
laadarshipyElog




How to sign up

1. Visit the onboarding page and sign up

using your Partner Center credentials.

v,

2. Click on the "get started" button.

=

Welcome to Microsoft Digital Marketing Content
OnDemand
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https://dmc.partner.microsoft.com/onboarding

Complete your profile
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3. Select the business types you're
interested in targeting, and click "next" to
continue.

4. Choose the Microsoft topics you
want and click "next" to continue.




Complete your profile

5. Click "subscribe" on the Microsoft
product areas applicable to your business,
and on "next" to continue.

6. Update your contact information,
and add logos and a banner to ensure
your content is customized.

7. Choose whether you want to receive
weekly update emails.

Bascod on your interests, we suggest subsonbing to these product arcas:
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Link your networks

1. Access "manage networks" by
clicking on the icon containing your
initials or go to this link.

:- Microsoft | Digital Marketing Content OnDemand Social Marketing Campaigns v/ Web Banners v/ Contacts % PR
... D B Myaccount
IR I P T
.o " " 98 s v 8 s s
Social Marketing . @ o
.o .0 00 ...
C i s o s 000 C e W v i
ampaigns B e o o o WNKERa 0 8 o
S DU N J
Digital Marketing Content OnDemand provides multi-channel ' W Siiaibiata P My Micrasite
marketing campaigns at no extra cost to Microsoft partners. Here PR " e 3

you can find sodal media, blog, and email campaigns, as well as
web banners to post on your site. Unlock expertise that can drive

customer engagement and elevate your business.



https://dmc.partner.microsoft.com/account/networks

Link your networks
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2. Select the networks you want and 3. Sign in and authorize each of the
click on the blue "connect" button for selected accounts.
each.

J




Add your email contact lists

(e}
3

H.MiUOSOfl |  Digital Marketing Content OnDemand Social Marketing Campaigns Web Banners v/ Contacts

My account

PR Paula Mgem

1. Add or modify lists by clicking the icon
with your initials and select "manage

contacts” or use this link.

Social Marketing
Campaigns

Digital Marketing Content OnDemand provides multi-channel

DU R R R B
S e e0 000800
U B B

marketing campaigns at no extra cost to Microsoft partners. Here
you can find sodal med og, and email campaigns, as well as
web banners to pos y site. Unlock expertise that can drive

customer engagement and elevate your business.



https://dmc.partner.microsoft.com/contact-list

What is Cloud Ascent

CloudAscent uses machine learning on your sales and data sources to highlight new opportunities and generate
fresh customer propensity reports monthly.

Learn more at http://aka.ms/CloudAscent

&) https:;//partner.microsoft.com/en-us/solutions/cloudascent @ A v a3 mh & ¢

B Microsoft Partner  Pornership - Explore ~  Comnect ©  Training  Support  Microsoft Partner blog _Find a partner Partner Center  Search ©  Signin GEt data-driven insights into YOUI' existing
customer base.

High-propensity customers you’'ve transacted
with will appear in your report.

Get sales insights on your
existing customers

Some 78 million businesses need digital transformation.* Tap into

this n'l\ark.et.with CIoudAsce:t, which u;es dzta—driven analysis to 3 Ta rget Segments and pUII Contact data
reveal existing customers who are ready to buy. .
; Filter your downloaded reports to
N target segments and merge with your CRM

contact information.




Logging in to Cloud Ascent

1. Navigate to https://partnermicrosoft.com/

2. Sign In using your company email and select the

Help + support
main menu tool bar -> Insights

Overview Insights | Customer opportunities tos product perormance ©

£ 0oo% 2 e whatsnen ©) Dta s detals ‘ 3. Once logged in, Navigate to the
Customer Opportunities tab under the Insights Menu

Microsoft Learn Summary

Competencies SMB Customers Expiring agreements Open expiring revenue USD

B 20-49K ? 102.73K Note: In order to see the Customer opportunities tab,

SR e you'll need to have the Executive Report Viewer
— Customers by S e Role in Partner Center

(oyees: 25 - 300 In- 4“/]
p

Customers Top unmanaged

Enterprise look a like in-house IT

B Userbased  Compute based o
subscrptions 300+ $10K 9.51K
zure usage o

Employees  Azure 3yr

9.51K {100.0%)
Customer opportunities @ Topunmanaged @ Medium Business @ Small Business



https://partner.microsoft.com/

Cloud Ascent: How to see Customer Propensity

Benefits

Insights | Download reports © s

Create new report

CloudAscent - M36S Proper v

Reseller performance
Subscriptions details

Azure usage

Office365 - License Usage
TeamsUsage3PApps
TeamsUsageWorkioad
TeamsUsageMeetingsAndCalls

4y CloudAscent - D365 Propensity

CloudAscent - Azure Propensity
lGen CloudAscent - Agreement Renewals Propensity
CloudAscent - Surface Propensity
CPOR-M365Usage

& CloudAscent - D365 Propensity

Insights | Download reports © v

Create new report

CloudAscent - M365 Proper v

1. Navigate to the Download Reports Tab.
You'll need to download D365, M365, Azure, and
renewals individually to see product propensity
recommendations and Solution Plays for your
customers.

2. Select the “Generate” Button to create the
report.

To download multiple reports change the report
type using the “Select Report Type” Dropdown
(shown right). All CloudAscent Propensity data can
be identified by the “CloudAscent - .." title.

Y




Cloud Ascent: How to see Customer Propensity

riner Cantar Downloads B oa - P _

e > Insights @ Expord365 propensity Lifetime. 09222021 0910hvs 3.
vervden
- g: Export_d365_propensity Lifetime 09222021.0910hrs 9
e g en file
Summary @ev O a: EXport 365 propensity Lifetime 09222021 0910hrs 9.
Customers Open file
Reseliers e gt EPort_d365_propensity.Lifetime 09222021.0910hrs.9
® rullrepont (O ‘ " nn e
[A— Pt s propensi.Lieime 09212021, 103303 3. Click the download button to download the
a .
Teams usage

é ‘? a Export_d365_propensity_Lifetime_09202021_1047hrs_21.

20 report. Click “Open File” from the Edge

Dynamics usage

o Export_m365_propensity_Lifetime_09202021_1004hrs_4. .

i download ribbon
Powertl utage ]

&) CloudAscent - D365 Propensity Sep 22 2021 0910 P See more
Training
Microsoft Learn & Clow t - Azure Propensity Sep 21 2021 1033 PM Lifetime Download
J— Y.
Benefits 9 ClowdAscent - Azure Propensity Sep 21 2021 02:31 PM Lifetime Download
Customer opportunities

@ C nt - D365 Propensity Sep 20 2021 Lifetime Download
Download reports

udAscent - M36S Propensity Sep 20 2021 10:05 PM Uifetime Download
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2 | Slil) S Ty Tqw S Jedd Sl D0defa TR = 100-299 N/A Unknown Western E Belgium WEST-VLA 8500 Belgium Small, Me:SM&C Cor Small N/ .
3 | AOEEIAN Lewn Tew | Sl Bocaytsrns. kssrd 50-99 N/A Unknown Western E Netherlands Venlo 5928 RC Netherlan Small, Me«SM&C Cor Small N/ Sta rtS Wlth yo U r Pa rtn er M P N | D/N a m e,
4 | SONEILE Vews New BONED DN MESIDSAATEN 50-99 N/A Unknown MEA Lebanon BEITMERY 20383054 Lebanon Small, Me:SM&C Cor Small N/ o o
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9 Imles Wlgrsim Leshbnes Cark £50-99 N/A Unknown APAC New Zealand Christchur 8022 New ZealaSmall, MeiSM&C Cor Small N/
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Manipulate the report for usage in DMC

AZ BA BB
cense ¥ AzureFit ¥ Azurelntent dAzureCIuster |'_i¥\lindow
N
|Search N:
W (Select All) :Z
. . v
1. Find the column for your cluster and filter on ’;‘ii‘t’: E
1 ! / ! / ! o
Evaluate’ and ‘Nurture’ values. ‘Act Now VIEvaluate No
customers are showing the highest propensity ¥INurture =
should be targeted for sales. No
J No
OK Cancel No
= g vely Luw AL INUWY ““No
2 Very Low Very Low Act Now No
4 Very Low Very Low Act Now No
- AB <
. . ~~ Digital & App Innovation: Enable Developer Productivity and Accelerate Deliveryl' \Migrate-EOS SQL - EOS SQL Server I1Bw
2. Find the solution play columns, and select [res Bearch INo
: : No No
the one that you vvlould like to leverage in o T 5
DMC. Filter on 'Yes' to see what customers are No INo o
eligible for this Solution play v Vi Yes =
No No
Yes No
J Yes No
No oK Cancel No
Yes _ No
No ““'No
No No




Sockl Marketing Campaigns v/ Web fanners v Cootacts (=} L

Get ready to launch FUn— o

Explore

Select one of the product areas below to subscribe to o to preview the assodiating campsigns [T —

Fiters
| SUEEERR Select "socal marketing campaigns” Socta Mark K v Web Baners N Contacts Ku

- Sty

v Microsofl prodnt

Microsoh Omamics | Mirosoft Auee [r—— Moot Ity Local UK Cross

365 Power Soutions Sotions Camy

. Mo whionars = = o= e iy
Welcome to Digital Marketing O e 5 Microsott 365 Wicrosoft Azwe Microson Business Modern Wk Microson Sutace
Neaprote Aopiiations. Norgrof]
Content OnDemand! ~ Langusge == = = =
iyt Mketing Content Onemond prvides 15V Campaigns Secty INonproftl | | Do Mare with Less proon s sotmein
channel marketing campaigns at no extr cost 1o = = T " e | T
Microsoft partners. Here you can find saciol media,
blog, and email campaigns, as well as web banners to.
post on your site. Unlock expertise that can drive - Microsot Security
customer engagement and elevate your business. [ ]
I o
E¥Microsoft | Digital Marketing Content OnDemand Sooal Marketing Campaigns Web Banners v Contach [} Ku

Social Marketing : : B

N’ EMicrosoft | Digital Marketing Content OnDemand Social Marke
What can you do with Campalgns E

Web Banners v/ Contacts

@®
z2

Digital Marketing

- Explore
Content OnDemand? sodk o . » % . - g =

ial Marketing Web Banners

(R IR . (o preview the content available o 10 start posting fram that campaign.
to your preferences

e Accelerate Developer Productivity 6weeks >
- Wacrokoh proctut

— Accelerate Innovation with Low Code 5 weeks ) (
Completed campaigrs o Select “View all” iew All
* Business type Acquire new customers with Teams

7 weeks >
* Language Y
Acquire new customers with Teams Essentials 12 weeks

Azure Migrate & Modernize Your Infrastructure & Workloads [Nonprofit]

4 weeks
Azure Site Recovery & Backup for Nonprofits 3weeks >
Bescherm uw gegevens en zorg voor zakelijke veerkracht met bedrijfscontinuiteit en herstel 12 weeks >

1. Go to DMC. In the top menu, select
"social marketing campaigns."

2. Click on "view all" to see the materials
You can also use this link.

available. Once there, go to the main tab
) and select "campaigns.”



https://dmc.partner.microsoft.com/digital-marketing-campaigns

Get ready to launch

®
g

E¥Microsoft | Digital Marketing Content OnDemand Social Marksth

Campakgns Web Banners N Contacts

Explore

Select one of the campaigns be! g from that campaign.
lect the campaign you want to launch

Filters. Product aress.
rd Acquire new customers with Teams
v Micoson prodnt
Acquire new customers viith Teams Essentials Wyweeks >
> Microsoft solution ara =4
ldl
! Converged Communications and Teams Phone 3weeks >
7] App tanovstion
(] enrsiness Appbcations
[Joman Digital Workforce (F¥23 update) 12 weeks >
|| intrastructuee
[ ioceen viod Do More with Less - Enterprise (Modern Work) 12 weeks >
() socusity
! Surtace Do More with Less - SMB (Modemn Work) 12 weeks >
LY
s e Elevate the Shopping Experience: Intelligent Stores 6weeks >

~
Filters Product areas
Status
Acquire new customers with Teams 7weeks >
* Microsoft procct
Acquire new customers with Teams Essentials 12 weeks
Microsoft sotion arva
o
1 ao st Microsat Teams is theullimate coflaboration and commmminiation Tock o brusewesses, and wih
YPp Magaron Teams Lssentials, crganizations can access an affordable platiorm that enables nich features and
Businws Applkcations powerhud perfomance all n ane place, Teams Essentals induces capabilities such as chat, fle
] Cata & Al sharing and task management, prownding a complete solution for small and medium-sized
busiosses (SMBS) ‘
[ ] mirastructure
8 odern work Tearms Essentiais providos businessas with o the fessures they need 1 stay connected,
< productive, s compente in the hybnd work world. By siegratine with other Microseft =
Oty products such as Otfice, SharePoint, Power B, and Toams Phone, Toams Essentias affers
Surface peotessional secure. and relatie solutins that enaibe basinesses 10 operate mare effecthvely,
[ wa
For partners, Teams Essentils presents 3 Sgnficant oppartunity fo meet the needs of SMBs.
Business type Pronide a sexure and comgbant platloem for companies [0 comemunicate and collsborate on
(ping thom impeove thee p y icreaso their and
Vg enharce e customer service. Taams Essentials st perfect solution 1 hel o cstomees
stay conrected, collaborate, and achieve their god
A
Amban:

[ ounch iNethestards)

|| enghsh Uk & AUy Converged Communications and Teams Phone 3 weeks >
Bt
{ Finnesh
Digital Workforce (FY23 update) 12 weeks >
french lFance) _

3. To preview the content, choose the 4,

campaign you want to launch, then click
view campaign" button.

on the

@ Acquire new customers with Teams
Essentials
Publizhed date: )

Last updatuet

Microsaft Tearms & the ullimate colaboration and communication ool for businesses, and with
Teaens Essentiabs, ceganizations <an access an affordiabie platform that enables rich features sed
pemworiul purtommance 3l in one place. Tearms Essentials inchudes capabiitios such as chat. file
Sharineg and Vesk paarsagerse, providing a complete solution for small and mediun-sized
businessen (SMEs)

Teams Essentiaks promides busnesses with al the featunes they need 10 stay connected,
productive, and competatas Iyt work world. By Intagrating with ctiwe Microsolt
products such as Office, SharePont, Power B4 and Teams Phione, Teams Essentiols offers
peotessional. secure, and ! por ctivedy.

For partnees, Toarns Essentils prosonts 2 sigrificant opporturity 1o meet the noeds of SMils
Provice & Secuss arrd Compliant platton Sor companies t communicate and collaborase on

iping o p increase ther
and enhance ther customer service, Teams Essentials is the perfect soktion to help your
customens sty comnected, calishorate, and achiens their goaks.

Select "start campaign" to launch.
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Chapter 2 >

Set up your campaigns

How would you like to run this Campaign 1 - Acquire new custamers with Teams Essentials
campaign?

Your hawe the option of manually
schiduling your posls (recoenmended, as
this alsa gives you the cpportunity o .
rewiew and modfy the prewritten socal i
«opy. emails, and blog pasts) or you can
SET YOur A0count to autcmatically nn

o demsliion i - Select either “awtomatic™ or “manual® 1. TO Sta rt, Se|eCt "automatiC" Or
. “ "manual” and click on "next."
Y.
— 2. Choose your preferred social media profile
’ and account and click "confirm.”
Y
Set | campaign default values
S e compn s ot o s s o 3. Choose an email platform (MailChimp,
i a Outlook, or Gmail) and click "next."
Y.

Select your default networks to post to:

fAviingelt)-JW

In many DMC campaigns, you may find an execution guide in the week
Select your default email networks to post to:

1 "content for you" section to learn how the campaign works, who to
c ﬂ: ] target, and how to close the sale.

Select default time zone:

UI1C» 13000 - New Zealand Sandand Time

Choose default posting times:



Set up your campaigns

Last updated: At

Microsoft Teanms & the ultimate colisboration and communication ool for businesses, and with
Toarms Essentiab, ceganizations can acoess an alforndabiv platfonm that eables nch features and
powerful performance o in one place. Yeams Essentisls inchudes capabiities such as chat, file

[ fiviinlelth-| S 5. 1k ergma roln gl ot Sl el e

Send to: businesses (SMBs)

Select your default networks 1o post to:

P ’
Sedect list(s) for IR Select your default email networks to post to: Teams Essentials provides businssses with al the faatures they need 10 stay connectsd

productive, and competaee in the hybrid work worid. By intograting with other Microsaft
@ ﬂi ™M peoducts such as Office, SharePont. Power BL and Teams Phone, Teams Essentials offers
professicral, secure, and refisble solutions that enable businesses o operate mane effectively.
Select default time zone: Far partness, Teamns Essentiols presents 8 signiicant opportunity 1o meet the needs of SMis
Select those contact lists to which you Pravide a secure and tomphiant platform for comparies to communicate and collaborase on
o % 2 WUITC-06:00) - Contral America Standard Time: v s wehila Fobblos i
want to share the campaign sensitive dati whike helping them imgrove 1l increase thesr Compy

and enhance ther customes serdce. Toams Essertials is the perfect sktion to help your

- CUSTC connected colaborate, s achieve their goaks.
Choose default posting times: . . 90
Note that the " mpaign” button
1am Click on “start campaign” to launch will change to "manage campaign™

! ~ . Experi " )

Back

DOM guide ) DM ntil 2 11

Cancel

4. Select "contacts" to share the 5. Click "next" to complete the setup 6. The "start campaign" button will
campaign and click on "confirm." and "start campaign" to launch. become "manage campaign” after
You can review your contact lists here. setup. Click it to cancel at any time.



https://dmc.partner.microsoft.com/contact-list

Email Opt Outs

Make sure that prospects have opted-in to hearing from you

Add new contact

First name

Last name

Phone

. Turderstand that it is my responsibility to reqularly audit
these contacts to make sure | am compliant with GDPR
and ather privacy Lws

- By checking this checkbox, | confirm that the contact 1 am
addirg has not previcausly apted cut of communication
frarm miy erganization or this type of mailing list.

Make sure you review and monitor unsubscribes

. E
Hr.h:n:ull'r Figird PMareesineg Tannvar Zolerndid Sowdl Wiy Cyvpa e we U s RaTeee we Cona oz o e’
Contarcts

| & castaas Contols =

o bhuash

[ RTTIT P TTT
darz T Ermil ke Trrzamy ks [

— e e

= e P
_ -i'N e m wd iy

(BB G

Don't add contacts that have already unsubscribed or opted out from your communications

Wi Mges Wasoring Comert Dalwmasd G d Kabeieoarpeors = Weclostam o Ludeds . mw

Contacts
M cervw List of all Spt-ouks coniadts L
L TR
St orizan
| = umarenop-.
e el H 1
= il
= sanim | [ R

Unsubscribed contacts are
automatically removed
from your account's email
lists and added to the opt-
out list.

You'll want to review this
list reqularly to avoid
adding previously
unsubscribed contacts.

A



https://dmc.partner.microsoft.com/contact-list/opt-outs
https://dmc.partner.microsoft.com/contact-list/opt-outs
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Partner Marketing Center (PMC)

-»-‘_r‘&_'.q : - '
= ~ = - S

Budnazs Apyiaves Dot S ALz Dngical & dpss awsaticn

b e e A Haure ° o
Siieeen | (g Toieeees Deploy campaigns using your own
oemuw g g

B T T

e e T s v e tools and get the content you need.

Data and Al Solution Play Marketing Campaigns

Tost Vs Wied X0 ¥ 18

Warr vk Secininy

iy All assets within a PMC
R campaign collection can be
e downloaded and customised

with your logos and value proposition messages.

Skl Armibardnne s e mdl 00 oo Maad asll hinn b
(sl g, 75 T draimSwegacr hafae wayre el reapen Lo s
AT - b oo o s v P s g b e ety g

g e g 4+ e o e e s




B

Discover the solution areas

« Choose campaign content by solution area.
» Foster new pipelines across all partner segments.
Businass Agplicaticns Data & Al {Azure) l?\ng::al]&Applmwmon Infrastructure |Azure) O EXplore |ndUStry'allg ned Campalg ns.

fezamipden Bipi
be78 TN S2I0CHITQ TOF QU ey s T 30N Thr ceoad range of Zr Mkt G,

sudripeo—sanzl batametd pearaos Yo pour Bl st mew zodoeniens thal maas: el sreztraces ksl sgperiusit wilica

et lhan aprpdrahoag vich s doud ne e apes

and ipes O nalin e s,

Wiaw Luw wd Shiawanes

R Solution areas on PMC:

e ik 0p norton  Data and Al (Azure)

* Infrastructure (Azure)

» Digital and App Innovation (Azure)
(47 owy NI = » Business Applications

G e g s A s « Modern Work

oy | e———— « Security

anzvcaze, siomathen bew v i e i e e g

dae g DI AT Uy Conaaans fo IOCT 2 broes 1202000 10 sl e o e
cuciomers—nih Ml Ve b | - Ml ety vl Ivacaie, i itz bl Visit here.
Sule ard e .

iwt



https://partner.microsoft.com/en-us/solutions/go-to-market

Leveraging Campaign-in-a-Box in PMC

Il FALTonmH | Partrar Fmim i ol T Imuy CITEL Bhourad %y a Dy halipair FPurw’ Smraer A

Era of Al Exm

|t FArdtfied 2177417409

Al Bt el reas wmsnsg 1= dieTy, a0 FEsTangIng Ses el r roseren mes whieasd ge

Tennaabes. B nenanl b oacakisg i oniboa by Lo il s abdo, e e soluioe o

Drarrpsenaks Wi e canse Rtk s 2rnesd anal el aclirmes rebe s o aseealigg
[ T

WM s Fraoe & camizadsin i sas neredirs g e sidvrree v s1e e kless B ntegrakes A1
Lo B g 2l ues Dosoare e proadontiay doscbup cooalinne sobalu s aed b se coaplued
wdle S pathies, s s e gt mikcnned gan sz onilae e o o e Alsgrsy 15 b s
b b o b Gt 1207 pproch dh nochi o 2 e pepes re w3tk St g o e
szl I dea lazds iz e,

Lun v mn s conpa g cwa Doon e ool b B uan poirona ome oudsn fuars el Dol basines s ooy abnaed sl Jiz simpsel B lass won we s

Erered=cnpe e ey sl iberper oo imdelaeing o e nEa L e gaiaenia e, i e elie < lesrmapieg A v h BManen

ety and renimz Mo wigen sl b b leks ootk Bk a ul

Accelerate your time to market and amplify
offers to the customers you most want to engage with
this tool's robust collection.

PMC works best for partners who want to ramp up
marketing resources and distinguish their Microsoft
offerings.

Partner Marketing Center (PMC)

Customizing your assets

The campaign assets in the collections are templates that require partner customization. Each asset has instructions for modifications that let you make it your
own: brand font, logo, and colors, solution value proposition and details, call to action and company contact information.



https://partner.microsoft.com/en-US/asset#/?type=marketing-campaigns

Explore campaigns on PMC

C :' (s to ekt Rantor with Mucre X =4+ v
- o [ partner rmcrosofLoom
B Microsoft | Partner

Go to market faster
with Microsoft
marketing
resources

Take your campaigns further and drive demand
for your offers with our easy-to-use marketing

assets, tools, and branding resources.

1. Go to PMC and sign in with your credentials.

m Tt r&; (g.ﬁ

Partnes Cartes Seqrch M

Sign In with your credentials



https://partner.microsoft.com/en-us/solutions/go-to-market

Explore campaigns on PMC

B¥ Microsoft | Partner Partnership Explors Cornéet Titinp  Support - Micrasoft Partnerblog:  Find & parther BasrnerCenter  Search 2 Signin

Modern Work Solution Play Marketing Campaigns

Last Modified 2024-01-08

Businass Agplications Data & Al |Azurc) Digital & App Innowaticn With continued focus on making Solution Plays more effective, we've created collections of assets and

(Azure)

marketing execution guides that will help you easily Go-to-Market in alignment with our Solution Plays.

These marketing campaigns will help you build your own multi-channel marketing campaign that
highlights the benefits of Modern Work Solutions.

T masabec o e markating <

woudehoar aradying und

28 her

S0 o tms dessioping whirkcre £ oo ne 30 25000 s sdth 9o e Hyress o r eraront ng Mamnctee

SCTTIY v mew tzslieniens thal maes: sl srcras markd

Iz zamipdes Bipivenc s ted snzpee—sanzl sl perans oo

28 TN S20CHIng fOT QU e s That g Thadr croad rn e of Zr mahetieg Com
et lhan aepdeahong vch w dood i e apee

R and spes o nadin e lapise
wiaw Ly wnd Sl Fr! ’

VA R IAT I rreseima T

Vam i Al

natazes by 3rd 2op Irnswadon

This campaign's content

Showing 1-12 of 13 assets

Modern Work Seourity Campaigns by industry

Eaplore P em 'Work marosting N3 5 camy 2 eouriy Scalz oy myezting appecach 1ne

I ETUE T P e s allctsy snanaze, slomthen beee a2, e sanarees [aear wih an B ~ e " =
¥ K i 5 A v Copilot for Microsoft 365 Secure Productivity for Healthcare Connect and Empower your frontline Connect and empower your frontline
O NC IEQIrent I Q2QUNC fa Nkt adt XU SN e AOT A o 1202000 10 50T healthcire whtkers et o
Partner-ready campaign to drive leads for Copilos for Campaign to drh =
ruetnmere—art WirnesH Ve, bhite e Mrmanh Sesuny snlihone 1At Lbn be theao, “elar, ans 57 i et
ne Gl Help your healthcare customers empower their frontline Use this campaign to connact with your customers.
St adnwre i AT
2024-02-29 2024-01-03 20240216 2023-12-23
e ond o W e 100 Y DI 6500 B

2. Select the solution area you're 3. Choose a campaign; Explore the
interested in execution guide and download the assets




Understand the execution guide

wwwwwwww — An execution guide is a
O — === document that explains
| how to run a campaign.

nnnnnnnnnn

T[] peee— In it, you'll find:

qqqqqqq

" 72 « Campaign overview.
Messaging framework and
target audience.
» Detalled instructions to
13 customize assets.
4 Custamizaton insructions « Campaign checklists and
| ~ [ —— timeline.
R | « Recommended
S — campaign journey and
asset library.

<
o )

Customize your campaign assets




Demand Generation Campaign Journey

Sequence your campaign with the following marketing touchpoints, using templates in the asset library.

Eo o 2 acausimon 3. CONSIDERATION 4. DECISON

The hero asset (infographic) is promoted to
target audiences via social and display ads.
Promo emails are sent to existing known

Visitors who engage with the Work Trend Index special report will receive a multi-email nurture
series, surfacing mid-funnel assets to enhance consideration. As they progress through the
nurture campaign and show behavioral indicators, they are qualified for a Copilot for Microsoft

Leads pass to sales following nurture and
qualification. Leads will engage via a Copilot for
Microsoft 365 Workshop that consists of a

contacts. 365 Workshop. readiness assessment to ensure technical
s e Email nurture series ) requirements are met, and an envisioning
R ™ T ntera riewera ) i . -
- [— of productivity
et Car Comlots Esiest Users ) i session to |deqt|fy use cases that facilitate the
g Teach Us About Generative Al at Email #1 creation of an implementation plan.
Productivity and W°!“3 e e b
Collaboration D =

Send to existing known
contacts to capture
interest and promote the
hero asset.

Partner Logo

Insights from ﬁ
Early Generative .
Al Users Copilot

Static banners generate and
drive traffic to the hero
asset.

E® Microsoft

Insights from g
Early Generative

Al Users N Copilot

Paid and organic social
ads drive traffic to the
hero asset.

Resc the it repor

Manage your =
email and

calendar with = :!

ease

Work Trend Index Special
Report: What Can Copilot's
Earliest Users Teach Us About
Generative Al at Work?

[Partii“Lago]

Embrace the
Al-powered
future of work

‘Work with [Partner name] o elevate produsctivity
and creativsty with Copilot for Microsoft 165

The pace of work is outpacing
our ability to keep up

Generative Al represents an
enormous opportunity

Embrace the Al-powered future of work
(CTA: download Infographic)

Contact sales

Yes
No §
Email #

Get your organization Al-ready
(CTA Copilot for Microsoft 365 Adoption Hub

v

Prepare your
organization's IT
environment for Al

Contact sales

No ¢
Email #3

Unlock the Full Potential of Copilot for

Yes

Microsoft 365 with [Partner Name]
CTA: Prompt Ingredients One Pager

Discover the key
ingredients for

successful
prompting

Contact sales
Yes

No
Email #4
Get the most out of Copilot for Microsoft 365:
Prompting and Dos and Don'ts
CTA: Prompting Do’s and Don'ts One Pager

»

Unlock the Full
Potential of

Prompting with

Our Expert Tips |, "

Contact sales

Email #5
Copilot for Microsoft 365 Workshop

Invitation

Contact sales

Yes g

Register today for
a Copilot for
Microsoft 365
Workshop

Yes

Sales handoff

% Copilat for Microsoft 365 Partner Accelerator
Copilat for Microsaft 365 e ot TSRS

Unlosk praductivity and wdeash crestity Copion for Micrusct 365
s

Partner To Copilot for

Microsoft 365

Customer Pitch
Deck Workshop Link

Training/Partner Development

-

Copilot for Microsoft 365 h

v et Prms

Copilot for Microsoft 365 Persona and Scenario Mapping

0 Coptot for Mirosaht 365

I | Pt Sslet Banfess Guide ey ——

The A-Romered Futureof Wark

Copilot for Microsoft 365 Partner Opportunities

Copilot for

rosoft 365 Partner Selling Guide

Copilot for Microsoft 365 Customer Scenario
Library


https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://www.microsoft.com/en-us/worklab/work-trend-index/copilots-earliest-users-teach-us-about-generative-ai-at-work
https://adoption.microsoft.com/en-us/copilot/
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1
https://cloudpartners.transform.microsoft.com/download?assetname=assets%2FMicrosoft365-Copilot-Workshop-Kit.zip&download=1

= Microsoft

Placeholder Logo

Turn your ideas
Into stunning
presentations

B Microsoft

B < O Q hupsonedivelveco 06014BvbS;
B i @ vanansdel Proposal Soved P
@ File Home Insert Design  Transitions  Animations how  Review ew
a
De B« & @v R B~ @ AptesBedy A B A
@
[} 1
+

Click to add title
Click to add subtitle

b Copilot in PowerPoint

@
08 Comments | A~ Cat TJ Present £ cdtng ~ | [
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u S O I Z I n g yo u e a I S Work with [PARTNER] to slevate productivity and creativity with Microsoft Copillat for Microsoft 365

v
3
4]
g
&
3

| | lacehol ith Enter a new era
1 Replace logo placeho ders with your own of productivity

corporate logo. Ensure your logo is 120% the size of and innoviiiie
the Microsoft 365 logo per Microsoft’s Partner -

Brand Guidelines. " /_ﬂ

Overcome the drudgery of work with Copilot for Microsoft
365

2 Add recipient name.

Hours worked, workday span, and time spent in meetings have steadily increased over the past few
years. It's easier than ewer to communicate and harder than ever to keep up with tasks. There are
only 50 many minutes in the day. And every minute we spend managing the never-ending stream
«of emails, meetings, data, and notifications is a minute not spent on the creative work that leads to

3 Replace the template font with your brand font, matching ncvmtion. I o e cretty ol rocity, th dusgryof work s mors tan n

inconvenience — it's jeopardizing business.

weights. (Note that font type sizes vary and you may need to adjust your That's iy generative Al rspresents an anormos apparturity for busines lesdars itarested i
size to fit). Banner and footer overlays can also be adjusted to fit your e oo et
brand imagery/colors. Images included in this template must remain for 0 A

work that matters by embracing the Al-powered future.

use exclusively in this template, must not be altered or used
elsewhere.

Embrace Generative Al in your

organization today with Copilot for
Microsoft 365 services from "

4 Add your contact details, CTA, and applicable
links.

[PARTNER],

[Find us on AppSource.] C o p I I Ot
N

Embrace the Al-powered future of work

v

5 Insert sender’s signature, and your own
copyright information, company info, and links

Partner Hame

to privacy policy and unsubscribe options. o

www partnername.com
Insert privacy/umsubscribe statement here.

v




Need more help?

=

Have questions?

Click here to review the most popular questions
regarding the DMC platform.

You can also contact the Digital Marketing
Content OnDemand support team at
DMCSup@microsoft.com

Jo

DMC assets

Go here to explore resources that provide deeper
insights on platform functionalities.

Sign up for our weekly email updates on your
profile page. Just click on "edit" and turn on the
"receive weekly update emails" toggle.

PMC assets

Review the Microsoft Partner-Led Marketing

Guidelines to better understand the use of the

brand assets.

Discover additional documentation to learn more
on how to make the best out of your business
relationships.



https://dmc.partner.microsoft.com/support/digital-marketing-campaigns/faqs
mailto:DMCSup@microsoft.com
https://dmc.partner.microsoft.com/support/digital-marketing-campaigns/resources
https://dmc.partner.microsoft.com/account/profiles
https://aka.ms/Microsoft-Partner-Led-Marketing-Guidelines
https://aka.ms/Microsoft-Partner-Led-Marketing-Guidelines
https://learn.microsoft.com/en-us/partner-center/
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